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Revenue'! by Segment (£Em)
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Adj. Operating Margin by Division (Em)

Margin %
FY 2024 FY 2023 Growth %
FY 2024 FY 2023

Data Products 27.4 36.8 (26%) 33% 43%
CPS 19.7 - - 27% -
Research 19.8 25.5 (22%) 1% 15%
Central Costs (17.3) (13.2) 31% -

Group 49.6 491 1% 15% 19%

! Growth figures are on an underlying basis. Defined as growth in business excluding impact of current and prior period acquisitions, and movement in

exchange rates.
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FY 2024 Revenue!(£m)

® EMEA @® Americas ® UK ® Asia Pacific
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" Regional revenue figures exclude Intra-group revenue. Growth figures are on an underlying basis. Defined as growth in business excluding impact of current
and prior period acquisitions, and movement in exchange rates.
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YouGov

Net debt and leverage position

£ in millions FY 2024

Total Debt 221.8
Less: Cash (73.6)
Net Debt 148.2
Net debt / EBITDA 1.7x

Interest cover ratio 9.7x
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Cash generation and conversion

® Operating cash generation (Em)  ® Acquisition-related costs (Em) === Cash conversion
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Capital expenditures (£€m)
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Expect to meet FY25
expectations

Trading is broadly in line with the prior year, reflecting
the slower sales bookings momentum in H2 FY24

CPS integration progressing in line with expectations

Sales bookings momentum expected to pick up in Q2
and Q3 FY25 during renewal season

Margin improvements to be H2 weighted following
implementation of the cost optimisation plan

Continued capital allocation
discipline

Highly cash generative business will continue to enable
a balanced mix of growth investment and consistent
de-levering over the coming years

Robust balance sheet maintained with first amortisation
payment on the loan to be completed at end of
October 2024

FY25 capital expenditures as a % of revenue to be
broadly in line with the prior year

Continue to retain strong cash balances







Business Update YouGov

Competitive
landscape and

IKANTAR

market size GWI

+ Total Insights industry size (2023): $142bn
+ Market research sector TAM: $54bn

YouGov market share: 0.7%
Highly fragmented industry

Regional and global competitors across
the pricing spectrum

YouGov focus on mid- to high-end of the
market

Low penetration presents large potential
opportunity

Data and panel quality increasingly under
scrutiny is a positive for YouGov
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16 Business Update

Clear strategy in place to accelerate performance
across the business

Data Products i
Data Enhanced data

New products CPS
Enhanced features Products Panel expansion
Deeper integration

Price optimisation

Research

Research

Expand recurring revenue
Data integrations

New client wins
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Data A
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Increased
efficiency

Simplify our organisation to
better service our clients

Focused
Growth

Retain existing and win new
data product clients

Expand our share of wallet with
large accounts through custom
research and data integrations

Continued
Innovation

Continue to develop and launch
innovative products and
solutions that maximise the
value of our unigue dataset
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Appendix

YouGov

Historical financials under new reporting methodology

Revenue (€m) FY22 FY23 FY24

H1 FY H1 FY H1 FY
Data Products 347 73.9 42.4 85.9 41.9 83.8
CPS 14.1 74.2
Research 67.4 149.8 88.9 1731 86.8 1777
Other (0.9) (2.6) (0.1) (0.7) (0.3) (0.4)
Group 101.2 2211 131.4 258.3 143.1 335.3

Adj. Operating Profit (Em)

Data Products 13.8 31.5 18.0 36.8 15.2 27.4
CPS 8.4 19.7
Research 2.2 1.3 10.7 25.5 12.1 19.8
Other (1.7) (5.4) (6.1) (13.2) (7.8) (17.3)
Group 14.3 37.4 22.6 491 27.9 49.6
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